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Agenda

• Who, What, Why, How?

• Example Evidence- simple/standard

• Example Evidence- complex/non-standard
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The Problem…
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Innovation/Hype

Statistics/Evidence



Who wants to know?
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Prospective 
Students

Institutions & 
Departments

Quality 
Assurance

Media & 
Rankings

Companies & 
Investors

Governments & 
Taxpayers

Academics

Foundations



What/Why do we/they want to know?

• Is online enrollment growing?

• In enrollment at level x or in field x or demographic x growing online?

• Online as a supplement or alternative to study abroad?

• How competitive is x online market?

• Positioning and differentiation?

• What do students want? Can online widen access?

• How effective is online learning? For whom? Why?

• Can online cuts costs and/or lower prices?

• What are the rules- general and specific to online?

• What are the outcomes? What are the benchmarks?

• What will the online market look like in the future?

• How does country x compare to country y?
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How? Pragmatism and Creativity…
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HIGHER VALUE

LOWER VALUE

EASIER HARDER

Quality

Causation

Opinion

Quantity-
Students, 
Courses

Trends

Case 
Studies

Life 
OutcomesStudent 

Outcomes

1st Generation-
Established?

2nd Generation-
Today?

3rd Generation-
Tomorrow?

Methods

• Tracking News
• Surveys
• Statistics
• Interviews
• Evaluation
• Synthesis and Interpretation
• Scraping
• Estimation and Forecasting
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Gauging Preferences
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Source: Eduventures 2017 survey of about 860 adult prospective undergraduate students. 

If you were to enroll in a college or university, how would you prefer to 
participate?



Counting Inputs: online has arrived when the 
government mandates annual statistics

© IGI Services 2017 9Source: U.S. federal government data- Integrated Postsecondary 
Education Data System.  



Online v. Distance
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Figure 1. Swapping Students?

Source: Online Higher Education in South Korea: the cyber-universities 20 years on  
(OBHE, September 2017)



Country Comparisons 
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Source:  Australia DET and UK HESA data and Observatory estimates.
Excludes inactive Oxford Brookes/ACCA TNE students.

BUT 52% of TNE 
programs. London 
International and OU= 
c.90,000 TNE students 
(70% of distance 
programs and 80% of 
distance students). 
Peaked at 124,000 in 
2012. Other TNE 
continuing to grow. 

TNE DL 
enrollment 
edging down in 
recent years, but 
other TNE down 
faster. USQ= 33%
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Asking Institutions About Policy and Practice
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Source: CHLOE Report (2017). Responses from 104 U.S. colleges and universities. 



Synthesis, Interpretation, Recommendation
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Excerpt from OBHE’s recent article about online learning 
in India- MOOCs Go, Online Degrees STOP (April 2017)
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Emerging: Benchmarking Online Outcomes
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Public 4Y Private 4Y For-Profit 4Y Fully Distance

Source: Eduventures analysis of IPEDS data. Only cohort where this data is currently available. 
*Eight years outcomes were typically only a couple of percentage points above six year outcomes. 



No Need to Ask: Which Institutions? Which Technology?

© IGI Services 2017 16Source: example of LISTedTECH and eLiterate LMS data scraped from institutional websites. 



Estimating & Forecasting Online: easy and hard
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Source: Eduventures estimates and forecasts drawing on IPEDS, NSCH and Census data. 
Enrollments are 12-month unduplicated. Title IV schools and for-credit only. * “Fully online” 
includes vast majority online programs that offer modest or optional offline components. 

Fully Online* Enrollment in U.S. Higher Education 
Total, Bachelor’s & Master’s (2013/14E-2024/25F)
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Recession Impact

Growth (2016/17E-2024/25F)
Bachelor’s= 49%
Master’s= 43%

Total= 42%



Persistent challenges for researchers 
of online learning…

• Consistent definitions- between institutions, systems and countries

• Languages, terminology, conventions

• Calling out different types of online learning

• Limited variables (e.g. level, subjects, demographics)

• Limited trend data

• Buried data and reports

• Quantitative research- getting much better, lots of potential, but…

• Qualitative research- the only way to surface certain evidence- is difficult, 
time-consuming and expensive

• Impact of online learning still largely out of focus

• Is data now running ahead of analysis, particularly cross-border?
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